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Dear Mr. Caton:

In accordance with Section 1. 1206(a)(2) of the Commission's Rules, I am
writing to inform you that on this date Alex Netchvolodoff of Cox Enterprises, Inc. ("Cox"),
and Werner Hartenberger and J. G. Harrington of Dow, Lohnes & Albertson, representing
Cox, met with Commissioner Rachelle Chong and Richard Welch of Commissioner Chong's
staff to discuss Cox's position in the above-referenced proceedings, as described in the
comments filed by Cox. During this meeting, the Commission participants were provided
with a report on the status of NIl service, which was included as Appendix B to the
comments filed by Cox and other parties on August 19, 1994 in these proceedings, and with
additional materials summarizing Cox's position and the positions of other parties. Copies of
the additional materials are attached to this letter; a copy of the report is not attached because
it already is a part of the record in these proceedings.

In accordance with the requirements of the Commission's Rules, copies of this
letter are being provided to all Commission participants in the meeting and an original and
one copy of this letter are being filed with the Secretary's office under lAD File No. 94-101.
In addition, two copies of this letter are being submitted for inclusion in the file for CC
Docket No. 92-105.

No. of Copies rec'd
List ABCDE
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Please inform me if any questions should arise in connection with this
notification.

Respectfully submitted,

a;r4/~
~~. Harrington

JGH/taf
Attachments

cc: Hon. Rachelle B. Chong
Richard Welch, Esq.
CC Docket No. 92-105 (2 copies)



~1l SERVICE

The following is a discussion of issues relating to NIl service, which was first
proposed by Cox Enterprises in August, 1991 and which now is operational in Atlanta,
Georgia; West Palm Beach, Florida; and Nashville. Tennessee. In CC Docket 92-105 and
lAD File No. 94-101. the Commission is considering whether to require local exchange
carriers to offer NIl service, and many states have pending proceedings on the same
question.

What Is Nll Service?

Cox first conceived of N11 service in 1991. N11 service uses the existing three-digit
dialing arrangements in the form of N11 (e.g., 211 or 311) for access to local
information services. NIl service is modeled on local directory assistance, which
provides abbreviated, inexpensive access to specifically local information. NIl
service has four elements: (1) Use of N11 numbers; (2) local assignment; (3) rating
and recording; and (4) billing and collection. These are precisely the features used by
telephone companies for 41 I-based directory assistance.

Nll Service Meets a Specific Need

NIl service fills a gap in the range of telephone services available to information
services providers. Local information services providers need access arrangements
that are targeted to the local calling area and that permit them to recover their costs
through modest charges to consumers who call their services. (Free call
arrangements are not satisfactory because there is no practical way to recover costs.)

Before NIl service, there were no access arrangements specifically designed for or
suited to local information services providers. Other pay-per-call services, such as
976 and 900, were designed to cover wider areas than the local calling area. These
services are very expensive, on the order of four to ten times more expensive than
NIl service in the BellSouth region. Consumers also are wary of 976 and 900
services because bad actors have tainted the reputation of those services. The
Commission is particularly aware of the problems of 900 service from its own
rulemaking proceedings. Consumer discomfort with 900 numbers is amply illustrated
by the drastically declining call volumes for 900 services, with a reported decline of
50 percent from 1992 to 1993.

Other existing alternatives to NIl service also do not meet the need. Regular
telephone numbers do not accommodate pay-per-call services. Similarly, pay-per-call
services specifically have been forbidden on 800 numbers and, in any event, 800
service is much more expensive than Nil service. There also are proposals for the
development of other services, such as alternative abbreviated dialing arrangements,
but those services generally are in early stages of development and will not be
available in the near future.



NIl SERVICE

SEPTEMBER, 1994
PAGE 2

Nll Service Has Been Enormously Successful Where It Has Been Offered

Cox is now using NIl service in communities in two states, Florida and Georgia.
The Florida trial began in March, 1993 and the Georgia trial began in September,
1993. The experience in both states has been uniformly positive. To date, there have.
been more than 1.3 million calls to the two numbers. (In comparison, parallel
services using 900 numbers, which have been priced at the cost of obtaining the 900
transport service, have had call volumes of less than seven percent of the volumes of
the Nll services.) Moreover, the complaint rate in each market consistently has been
below 81100 of one percent, an extraordinarily low rate for a pay-per-call service. In
contrast to 900 service, call volumes for the two NIl services are steady or
increasing and have not experienced any precipitous declines.

Cox's market research shows that consumers like Nll service much more than 900
service. They trust the information provided through N11 service more than the
information provided through 900 service and they greatly prefer the pricing structure
of Nll service. At the same time, there is no evidence of confusion from Nll
service from Cox's market research, from customer service calls or from complaints
to regulators by consumers or by emergency services providers.

The experience in Florida and Georgia has been so positive that the Public Service
Commissions in both states decided to expand the availability of NIl service from the
single trial cities to assignment of all available numbers within local calling areas
throughout their entire states. These decisions were made based on reports from Cox,
which was operating the trial services, and on the recommendations of the Public
Service Commission staffs in both states to expand the availability of NIl service.
The Tennessee Public Service Commission, based on the results in other states,
decided to make NIl service available state-wide from the outset.

N11 service also gives information services providers in small communities a
previously-unavailable avenue to provide their services. In both Georgia and
Tennessee, the Public Service Commissions have granted requests for NIl service
from rural newspapers which intend to bring local information services to their
readers. The local nature of NIl service will permit these newspapers to target their
actual audiences, rather than forcing them to make their services available to a larger
population that will not be interested. The local nature of Nll service also results in
costs that are tied closely to the population of the area served by the information
services provider. This means that the costs of obtaining service in rural areas are
significantly less than in urban areas, which is not the case for 900, 976 and other
services. The National Newspaper Association, which represents smaller newspapers,
has endorsed Nll service as the only available means to permit small newspapers to
offer information services to their communities.
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~one of the Problems Feared by Opponents of Nll Service Have Materialized

Opponents have suggested that Nll service will result in a variety of hanns.
Evaluation of the results of the NIl trials and of other activities since the Commission
issued its Nll rulemaking shows that these fears have not been realized.

The ftrst fear was that NIl numbers would be needed for area codes. There never
was a meaningful prospect that NIl numbers would be used for area codes, and the
upcoming implementation of interchangeable area codes has rendered this concern
irrelevant. In fact, North American Numbering Plan Administration concluded close
to a year ago that there would be no need to use either NIl numbers or NOO numbers
for area codes.

The second issue raised by opponents was that customers would be confused by the
implementation of NIl service, and particularly that there would be confusion with
existing 411-based directory assistance or with 911. The two trials in Florida and
Georgia, with their cumulative experience of 30 months and more than 1.3 million
calls reveals that customers are not confused by NIl service. There have been no
complaints or any other indication of customer confusion in either state.·

The third fear of Nll opponents was that demand for Nll service would overwhelm
the supply of numbers. Experience in Florida, Georgia and Tennessee shows that,
while there is a defInite market for NIl service, it is limited to a specifIc group of
entities with a need for an inexpensive, specifically local service.

~I Even while raising concerns about customer confusion from N11 service, some LECs
have implemented their own new services using Nll numbers. For instance, Bell Atlantic
recently began using 611 for access to repair service in the Washington, D.C. area. Despite
the similarity of the number 611 to 911, Bell Atlantic does not appear to have taken any
steps to prevent confusion. For instance, there is no indication that callers have reached
repair service until well into any call to 611, and Bell Atlantic does not appear to have
publicized this change in its service.



ASSIGNME~'T OF Nll NUMBERS FOR "PlJBLIC INTEREST" USES

Since the issuance of the Commission's Notice of Proposed Rulemaking on NIl
numbers. there have been many suggestions for "public interest" uses of NIl numbers.
Many of these proposals were submitted mostly in the hope of derailing NIl assignment.
without any serious intention to implement them)! Some other proposals are more serious.
Two of those proposals are for assignment of NIl numbers for access to telecommunications
relay service and for a federal government information line. These proposals. which share
similar flaws. are representative of the other proposals as well. Thus. the following
discussion focuses on relay service and the federal government information line.

NIl Cannot Provide the Ubiquity Needed Cor These Uses

The first barrier to use of NIl numbers for these purposes is the difficulty of
achieving ubiquity. These services. particularly access to relay service. must be
available to all subscribers, without regard to where they happen to be located.
Unfortunately, N11-based services cannot meet this requirement. For instance, even
after twenty years of effort. 911 is not available to fully 25 percent of the access lines
in the country and 65 percent of the geographic area of the country does not have
access to 911. The availability of 411 is no more extensive than 911.

The difficulty in providing 911 and 411 is related to the characteristics of some of the
switches now used in the telephone network. As a consequence, a solution to these
difficulties will be expensive and will take a long time to implement. There are much
simpler and less expensive alternatives that are available in the short term that would
permit ubiquitous availability of access to relay service or to government information.
Notably, 800 service is available today nationwide.

Commercial users do not require nationwide ubiquity because their uses are local in
nature. In addition, commercial users can make a business judgment as to whether
the service is available to enough customers to make it worth purchasing.
Commercial uses in general are less sensitive to ubiquity than the non-commercial
uses that have been proposed.

NIl Is Too Expensive Cor Non-Commercial Uses

Implementation of NIl service is expensive. As described above, there would be
substantial expense associated with necessary modifications to make switches capable
of handling Ntl calls. Even after those modifications are completed, there will be
substantial initial costs associated with the necessary programming of individual
switches. Start-up charges for N11 service in the BellSouth region range from $1,000
to $85,000 for a single local calling area. Given that there are thousands of local

1/ For instance, some parties have argued for separate NIl numbers for fire, police and
ambulance calls despite a twenty-year effort to consolidate all emergency calls on 911.
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calling areas in the country, the start-up costs for a single nationwide N11 number
easily could be in the tens of millions of dollars. In fact, the Florida Public Service
Commission has estimated the start-up costs to be $250 million for three numbers.
Other services, such as 800 service, have practically no start-up costs.

Nll is expensive on an ongoing basis as well. BellSouth charges ten cents per call,
in addition to the service charges already borne by the information services provider,
for Nll service. Since Nll service is purely local at this time, this per call charge
does not include access charges, which would add considerable per-call expense to
every call. Thus, an interLATA Nll-based service easily could have recurring
charges that exceed those for 800 service.

Nll Is Best Suited for Purely Local Services

Most of the proposals for non-commercial services are nationwide in scope and
contemplate, at a minimum, regional calling areas (i. e. areas covering multiple area
codes). Nll numbers are best suited to more purely local uses, as is reflected by
their current usage patterns. Given current network architectures, which assume local
routing of Nil calls, it also is more difficult to implement non-local routing for Nll
numbers.

There already are numbering resources that are adapted to regional or national uses.
Notably, 800 service is designed for regional and nationwide coverage and the
implementation of 800 number portability permits enough flexibility to route calls
depending on where they originate. There also are regional uniform numbers
available through existing Bell Operating Company tariffs.

There are no comparable resources available for purely local services except for Nil
numbers. Services based on 976 and 900 numbers are regional and national,
respectively, in scope, and priced accordingly. While Nil service would be very
expensive if implemented on a nationwide basis, it is cost-effective for local services
because it permits local information services providers to tailor the service they
purchase to the customers they wish to serve.

Commercial Uses of Nll Numbers Serve the Public Interest

One issue that should not be lost in discussions of "public interest" uses for Nll
numbers is that commercial uses of Nll numbers can and do serve the public interest.
The Commission has long recognized that commercial entities can serve the public
interest and, indeed, has made serving the public interest a basic requirement for such
entities as broadcast licensees. Similarly, the public interest value of the commercial
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offering of enhanced services was the driving force behind the Commission's
Computer Inquiries. More recently. the Commission recognized that the public
interest value of making PCS a reality outweighed the interests of non-commercial
uses of the 2 GHz band, including public safety uses, when it reallocated that band to
PCS.

The Cox newspapers in Florida and Georgia have made new and valuable forms of
information services available to consumers, and it is only because of N11 service
that those information services could be brought to market. The new services range
from updates on important local news stories, such as a train accident in West Palm
Beach, to a service that lets callers home in on the specific characteristics of products
in the newspaper's classified ads that they want to buy. The extraordinary consumer
acceptance of N11 service in both Florida and Georgia shows that consumers perceive
significant benefits from these and the other services offered through NIl.

The benefits of information services uses of NIl numbers are at least as great as
other commercial uses that have been in place for years. These uses, including
directory assistance call completion through 411, the use of 611 for access to
unregulated inside wire repair and the use of 811 to order enhanced services such as
voice mail, are convenient for local exchange carriers and consumers, but they do not
advance the fundamental policy goals of this Commission or the Administration.
Widespread dissemination of information and the development of information services
by private enterprise are consistent with those goals and, as the experience in Florida
and Georgia demonstrates, are advanced by the availability of NIl service. The
public interest value of the increased availability of information in an easy-to-obtain
form is significant, and the Commission should recognize that NIl service makes that
benefit possible.
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IllCOMI TO THI
WORlD Of fIND·IT~511

YELLOW·PAGES·NOWIIIServi(e. Operator assistance in finding what you need.

CLASSIFIEDS·NOWIIIServi(e. Electronic access to the classified ads.

TH E·ANSWER·MACHINEIII Servi(e. Updated sporn, business, entertainment,

news and more.

Fast, accurate and eosy to use, FIND-IT 511 is the quickest way to find what you're looking

for. And it's conslonriy updoted to keep it current.

CELLULAR ACCESS. FIND-IT 511 is great for cellulor callers. See inside fo.-more informotion.

FIND-llIII 511 is anew service brought to you by InfoVentures of Atlanta, apartnership of

The Atlanta Journal-Constitution and The Reol Yellow Pages~

irheAtlanta ,Journal
THE ATLANTA CONSTITUTION
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fiNO·I""511
BRINGS YOU THf WORlD

With the vast amount of informotion available today, isn't it nice to have

something that helps you find just the informotion you wont? That's

what FINO·IT 511 Services are real~ all about. With just one number,

511, we have 3distinct services to help you find what you're looking for.

YElLOW·PAGES·NOW'"Service. Afriendly operator will

help you find the products and services you need from businesses in the

Atlanta area. Available in Spring 1994. See pages 4-5.

CLASSIFlEDS·NOW"'Service. We'llseorch the classified

section and help you find whatever it is you're looking for. And we'll

find it fast. Available in Spring 1994. See pages 6-7.

TH E·ANSWER·MACHINE"'Service. One number to coli

for the latest news, sports, weather and business informolion. Updated

frequently. You can customize your own portfolio to get just the person·

IFIND'ITr

000
SO CENTS

alized information you want. See pages 8-22.

CELLULAR ACCESS. If you have acellular phone, you'll real~

appreciate the ease and convenience of FIND-IT 511. It's available

to BellSouth Mobility customers calling within the North Georgia to/l·

free colling area just by dialing #511.lo<al airtime plus the customory

surcharge per call will opply; no rooming or toll charges will be added

within the North Georgia colling area. Other cellulor users contact

your Io<al carrier.

Try it out soon. See your doily Arianto

Jaurnal·Constitution for the latest

information about

FIND-IT 511, or

call us at

222·2000.



FINIHI'" 511 is aPay·Per·(ali service. (ails to FINIHI'" 511 cast 51)( pet" loll within the Atlanta, Georgia, lolling areG and will be billed on your monthly Soulhern Bell statement. Please refer to the
(ustomer Guide 5er1ion of your Soulhern Bell While Pages fa determine your caUing area. Children under age 18 musl have permission from parenl or guardian before caUing FlNlHl'" 511. ©lnfoVenrures of Atlanta 1993

NEVER (ONFUSE 511 WITH 911. IF YOU HAVE AN EMERGENCY, CAll 911.-'1-- ....:..:..-::.. ...J



/

----



JUSTISK
111101·PAGIS·NOI"
Need adry deaner with adrive-in window? looking for a

Chinese restaurant in Buckhead that delivers? Saturday night

and your car won't start? Call FINO-IT 511. In momen~, our

friendly operator can find the particular Iwsiness you are

looking for. And conned you directly, so you don't have to hang up and make

another phone call.

YElLOW·PAGES·NOW gives you more information about Atlanta area

businesses than The Real Yellow Pages:" You talk to alive operator, wIIo

searches through acomplete and current database to find what you need.

WHAT BUSINESSES ARE INClUDED? If they're in the

Southern Bell Arlanta phone book, we know about them. We also have all

government listings.

WHAT KIND OF INFO CAN IGET? We can give you the name,

address, part of lawn (Midtown, Sandy Springs), phone number and type of

business. Usually, we can tell you if they accept credit cards or personal checks,

hours of operation, years in business, brand names and certain characteristics

(such as "Authorized Maytog~ Dealer" or "carries NIKE~ shoes").

Information is regulorly updated. The service is easy, lime-saving and as

helpful as afriendly neighbor. And it com just SO< per call.

WHAT IF I'M CALLING FROM MY CAR? Using

YEllOW·PAGES·NOW is alot easier thon carrying The Real Yellow Pages in your

glove comportment! We'D find the business you're looking for and directly

conned you. BellSouth Mobility customers call #511. Other cellulor users call

your local cellular corrier for information about FINO-IT 511.

See your doily Atlanta Journal·Constitution for the latest information

about FINO-IT 511.

IFIND'ITr
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©In/Ol'onlwll 01 AlbI'" 1993



fiND WHAIYOU WANI
flSIIRWITH

CllSSlfIIOS·NOW'"
You're looking for an inexpensive secOIld car. You feel asurge of nos­

talgia for the VW Bug. Does anyone have one for sale? Mileage under

100,000? Yellow? Just dial 511 and let us search the classified atk for

you electronically.

Just think of it, no small print and all the information is con­

stantly updaled. CLASSIFlEDS·NOW can either lell you the information

over the phone or FAX it to you.

WHAT ELSE CAN IFINO? Ahouse or apartmenl in your

price range, inside the perimeter, northeasl? Or anew job in your

field, 010 good salary, wilh chonce for advolI(ement and 0 profit­

sharing plan? We can hondle all thaI. ClASSIFIEDS·NOW spe<ializes in

automobiles, employment and real estate.

CLASSIFIEDS·NOW is the fastesl, easiesl way to find what you're

looking for, and it cosls jusl50c per call.

See your daily Adanta journal·CoMlilunan for the lalesl infar­

motion oboul FIND·IT 511.

1)t------------------------------------
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Now, everything you need to know is at your fingertips. Find out how your

stocks are doing, how your team is doing, what the Young are doing to the

Restless - and just about anything else you can imagine. It costs just 50C

per call for up to 5minutes. Here's how:

1. Dial 511 on your Touch Tone phone.

2. Enter the 4·digit code of your selected topic.

3. To hear another topic, just press anew code.

4. There are two types of information lines in THE·ANSWER·MACHINE

Service. General menu codes let you enter acategory and listen to alist

of all the information available in that category (Horoscopes 4676).

Direct codes take you instantly to aspecific piece of information within a

category (Aquarius 3400). All direct codes appear in black in this directory.

THE·ANSWER·MACHINE is the easiest-to-use, most convenient service

of this type ever offered. When you call, you'll never have to listen to a

commercial. You'll almost never get abusy signal. You can stay on the line

for up to 5minutes, pressing any number of 4-digit codes, for just 50c per

call. Charges will appear automatically on your monthly phone bill. Callers

under 18 years of age must have parental permission before calling. Touch

Tone phone only; not available on rotary or pulse phones. For afree

demonstration of THE·ANSWERoMACHINE cal/ 222-8999.

Ttlll Of CONTINTS
Gening To The Game 10

Pro Sports . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10-13

NCAA &High School Sports 13-16

Rshing line, Dog &Horse Racing, Ski line 16-17

Horoscope " : .. 18

Soaps Update 18

Atlanta Anractions 18-19

Lonery Line 19

TIme &Weather 20-21

News 21

Stock line 22

Local Business Report 22



PIIIONAl
POITfOlIO"
Customize your own information portfolio within THE·ANSWER·MACHINE.

It's the easiest, fastest way in the world to get avariety of personalized

~ '~'nformation in minutes. You can get all the information you want

~
.t.

~" •"~_ at any time by pressing just one easy-to-remember personal

, ./ code. Which also makes it great for cellular users.

Hili'S HOW IT WillS.
Let's soy you wish to check on how your stocks are doing. In addition, you

wont the latest local sports scores, your horoscope, Atlanta's ,,~\

weather and notional news headlines. With PERSONAL !~ ~ ,
iN jPORTFOLIOIM Service, you can create your own I .

~m

OilY. HOW III STAIT?
. \, Just select your direct codes and complete the

application at the end of this sadian. Mail in your

~
i / application, or FAX illo us at this number: 222-8034.

If the application is missing, or if you have any questions,

'\ call 222-2000. •
".'..

WHIT All Til sn-IP eIUIII? _$1,
1ltere or. '!! let·",~ 000 '!! mont/1/y min",m. V"J­
You pay only 50c per call for up to 5minutes. Charges ~-(J'

automatically appear on your monthly Southern Bell bill.

IFIND-ITr
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HOW lliG DDIIIT TAIl?

~
O'" we receive your informati..,we ,.;11 let up YOU'

~ PERSONAL PORTFOLIO and mail your PERSONAL

. " .~ PORTFOLIO number to you within just 48 hours.

CAli c.AiI~1J '11111Al PllIfllll?
What if you sell acouple of stocks and buy some others? Or it's playoff

time and you want to know how the competifion is doing? No problem.

You can automatically change your PERSONAL PORTFOLIO any time with

aphone call.

WIlT nSI Slllll I11111
If you don't want all the information in your PERSONAL PORTFOLIO each

time you call, you can skip around. Jump forword to the next category by

pressing 5; Press 2to back up for arepeat.

So what are you wa~ing for? Sign up now.

See your daily Atlanta Journa~

Constitution for the latest informa­

tion about FIHD-IT 511.
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4044 Son Diego Chargers 0004045 Denver Broncos so CENTS



UJlOUl BASKfTBAll ASSOCIA f10N rcom.)

WfSHRN CONURfNCf - MIOWfST DIVISION 3326
Dallas Mavericks

Denver Nuggets

Houston Rockets

Minnesota TImberwolves

Son Antonio Spurs

Utah Jazz

WfSURN CONURfNCf - PACifiC DIVISION 3327
Golden State Warriors

las Angeles Clippers

los Angeles lakers

Phoenix Suns

Portland Trailblazers

Sacramento Kings

Seattle Supersonics

NATIONAl HOCKIY llAGOl
Standings, game results, highlights and news.

HORTHUST DIVISION 3332
Boston Bruins

Buffalo Sabres

Hartford Whalers

Montreal Canadiens

Ottowa Senators

Quebec Hordiques

ATlANTIC DIVISION 3331
Florida Panthers

Hew Jersey Devils

Hew York Islanders

New York Rangers

Philadelphia Flyers

Pittsburgh Penguins

Washington Capitals

GfNJRAl DIVISION 3333
Chicago Blackhowks

Dallas Stars

Detroit Red Wings

St.louis Blues

Tampa Bay lightning

Toronto Maple leafs

PACifiC DIVISION 3334
Calgary Flames

Edmonton Oilers

los Angeles Kings

Mighty Ducks of Anaheim

San Jose Sharks

Vancouver Canucks

Winnipeg Jets

BOliNG

WRESTliNG

GOlf
Professional Golfers Association

ladies Professional Golfers Association

TINNIS
Women's Pro Grcuit

Men's Pro Grcuif

4208 Manto Thunder

4209 Game Results, Standings, Highlights

4210 Schedule, Hext Game, Broadcast

4211 Hews

3978 Statistics

4055

4056

4020

4207



~ASCAR
Poles, race results, points.

~CAA SPORTS

4117 M 5 Morris Brown College

4236 Game Results, Standings, Highlights

4237 Schedule, Next Game, Broadcast

4238 News

4239 Statistics

AtlANTIC COAST CONffRINCI 4068
Scores, polls and schedules.

4066 The Top 25 Teams

lDCAl CUllfGI HAMS
Game results, standings, highlights, schedules and more.

~069 Georgia Tech

4216 Game Results, Standings, Highlights

4217 Schedule, Nexl Game, Broadcast

4218 News

4219 Statistics

4079 University of Georgia

4220 Game Results, Standings, Highlights

4221 Schedule, Next Game, Broadcast

4222 News

4223. Statistics

4091 Georgia Southern University

4224 Game Results, Standings, Highlights

4225 Schedule, Next Game, Broadcast

4226 News

4227 Statistics

4093 Clark Manta University

4228 Game Resuhs, Standings, Highlights

4229 Schedule, Next Game, Broockast

4230 News

4231 Statistics

~094 Morehouse College

4232 Game Results, Standings, Highlights

4233 Schedule, Next Game, Broadcast

4234 News

4235 Statistics

~069 Georgia Tech

4070 Clemson University

4071 Duke University

4072 University of Maryland

4073 University of North Carolina

4074 North Carolina State University

4075 University of Virginia

4076 Wake Forest University

4077 Florida Stme University

If IN D' I Tr

000
so CENTS



~CAASPDRTS (CONT.)

SDUTHfASTfRN CONffRfNCf 4078
. "Q University of Georgia

4080 University of Alabama

4081 Auburn University

4082 University of Florida

4083 University of Kentucky

4084 Louisiana Slate University

4085 University of Mississippi

4086 Mississippi State University

4087 University of South Carolina

4088 University of Tennessee

4089 Vanderbilt University

4201 University of Arkansas

SOUTHIRN CONnRfNCf 4090
Appalachian State University

The Citadel

East Tennessee State University

Furman University

Georgia Southern University

Marshall University

University of Tennessee Chattanooga

Virginia Military Institute

West Carolina University

saUTHI.N INTERCOtlfGIATE
AIRlinC CONHRINCI 4092

AlabamaA&M

Albany State

Clark Atlanta University

Fort Valley Slale College

Miles College

Morehouse College

Morris Brown College

Savannah State College

Tuskegee University

MID-fASHn ATHlfTIC CONHRINCI 4096
Bethune -Cookman College

Coppin State College

Delaware State College

Florida A&M University

Howard University

Morgan State University

North Carolina A&T State University

South Carolina State University

SOUlHWISTlRN ATHUnC CONHRINCI 4097
Alabama State University

Alcorn State University

Grambling Slate University

Jackson State University

Mississippi Volley Slate University

Prairie View A&M University

Southern University at Baton Rouge

Texas Southern University

BIC fASl CONHRfNCI 4098
Boston College

Georgetown University

Rutgers (The State University
of New Jersey)

Syracuse University

Temple University

University af Connecticut

University of Miami

University of Pittsburgh

Virginia Tech

West Virginia University



1CAA SPORlS (CONT)

BIG fiGHT CONffRfNCf 4099
Iowa State University

Kansas State University

Oklahoma Stale University

University of Colorado

University of Kansas

University of Missouri

University of Nebraska

University of Oklahoma

BIG 10 CONffRfNCf 4100
Indiana University

Michigan State University

Northwestern University

Ohio State University

Penn State University

Purdue University

University of Illinois

University of Iowa

University of Michigan

University of Minnesota

University of Wisconsin

PACIfiC 10 CONffRflCf 4101
Arizona State University

Oregon State University

Stanford University

University of Arizona

University of Oregon

University of Washington

University of
California Berkeley

University of
California los Angeles

University of
Southern California

Washington State University

\

SOUlHWfSl ATHlHlC CONffRfNCf 4102
Baylor University

Rice University

Southern Methodist University

Texas A&M University

Texas Christian University

Texas Tech University

University of Houston

University of Texas at Austin

TCOlffRIICf 4212
Arkansas State University

louisiana Tech University

Nevada-las Vegas University

New Mexico State University

Northern Illinois University

Pacific University

San Jose State University

Southwest louisiana University

University of Nevada

Utah State University

Mil AMIIICU CONffllNCf 4213
Ball State University

Bowling Green State University

Central Michigan University

Eastern Michigan University

Kent State University

Miami University

Ohio University

University of Akron

University of Toledo

University of Western Michigan

IFINDolTr
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